
Publicity Responsibilities for your Legacy Funded Arts Activity 
 

1. SHARE THIS DOCUMENT with all people responsible for developing publicity and 
social media promotions during the life cycle of this funded arts activity. If you 
have an outside marketing consultant, a person that updates your website, an intern 
that takes care of your social media, a board member that updates your Facebook 
page, a dedicated employee that does all your communications, a guy who designs 
your posters, programs, brochures, or postcards, etc. – make sure you share this 
document with all of them. 
 

2. The Legacy Logo MUST appear on all publicity, published or digital – It’s the Law! 
All versions (print & web) of the Legacy logo and the R2AC logo are available for 
download at  https://r2arts.org/logos/ (Please also include the Region 2 Arts Council 
Logo on promotional materials as well, wherever possible.) 
 

3. The following credit line must also appear on all printed material and publicity 
related to your funded arts activity AND must be read aloud to the audience or 
participants before a performance, concert, presentation, exhibit opening, or 
workshop, or during any television or radio interview about the funded activity: 
 
“This activity is made possible by the voters of Minnesota, through a grant from the 
Region 2 Arts Council, thanks to a legislative appropriation from the Arts and 
Cultural Heritage Fund.” 
 
We realize that the credit line may be cut from radio/tv broadcast segments due to 
time constraints, but please include wherever possible. It is important for voters to 
see what their sales tax investment is producing and how many different arts 
activities their tax dollars help to make possible in our region each year. Thanks J 
 

4. Social Media - Keep in mind that this requirement holds true for any publicity you 
are directly responsible for, including social media (Information and photos for 
Facebook event posts, promotional photos via Social Share, webpages, etc.) within 
reason. We realize that the credit line is a lot, but at least the logos should appear 
on social media posts promoting your funded arts activity.  
 

5. Share all promotional PSAs with Region 2 Arts Council. We can help promote 
your project via social media and our monthly e-newsletter. Send any PSAs to 
staff@r2arts.org and remember to share on Facebook with Staff Regiontwoarts.  

 



Clean Water Land and Legacy Amendment Logo Usage Guidelines

Legislative Direction for Use of Legacy Logo (Minnesota Laws 2010, chapter 361, article 3, section 5, (b) ): 

“A recipient of the funds from the outdoor heritage fund, parks and trails fund, clean water fund or arts and cultural heritage fund shall 
display, where practicable, a sign with the logo developed under this section on construction projects and at access points to any land 
or water resources acquired in fee or an interest in less than fee title, or that were restored, protected, or enhanced, and incorporate the 
logo, where practicable, into printed and other materials funded with money from one or more of the funds.”

File types:
For print: 
 Print documents should utilize the CMYK version of the following formats:
 EPS- This format is suitable for publication and lends well to enlargement
 JPEG- Jpegs are typically easy to work with, however, do not enlarge or reduce well. They maintain a smaller file size 

but text can become blurry at smaller and larger sizes. They are compatible with most publication software programs 
including Microsoft word and PowerPoint.

 TIF- TIF files are larger in size but maintain their integrity better than JPEG files.
For web or digital documents:
 Web and digital documents should utilize the RGB versions of the following formats:
 JPEG- JPEG files are typically easy to work with, however, do not enlarge or reduce well. They maintain a smaller file size 

but text can become blurry at smaller sizes. JPEG is not an ideal format for logos on websites or digital media.
 GIF- A highly compatible file, will work well in web and digital applications and when utilize few colors are small in size.
 PNG- An ideal web format however is less compatible with some internet browsers and operating systems than a JPEG 

or GIF.
 TIF- Highly compatible and high quality, yet file size can be larger. 

Electronic versions of approved logo are located on: www.dnr.state.mn.us/legacylogo

Color:
•	 Do	not	alter	the	colors	of	the	logo.
•	 In	print	documents	a	high	resolution	version	of	the	logo	using	the	CMYK	

color profile should be used.
•	 In	web	and	digital	documents,	utilize	the	logo	in	the	RGB	color	profile.
•	 If	printing	in	black	and	white	or	grayscale,	use	the	single	color	version	

(Black on white preferred) or the reversed  (white on black) version.
•	 If	printing	in	1,	2,	or	3	colors,	use	the	black	and	white	version	of	the	logo.

Size:
•	The	minimum	height	of	the	logo	should	not	be	less	than	¾	inch.	
•	 Logo	should	not	be	reproduced	in	a	manner	that	causes	the	logo	to	become	illegible	or	blurry.	

Position: 
The logo should be clearly visible and maintain a clear space equal to 1/4 the width of the logo. 

Logo Don’ts
•	 Do	not	distort	the	dimensions	of	the	logo
•	 Do	not	alter	the	logo	in	any	way	including	the	text	
•	 Do	not	place	over	an	overly	complex	background	as	to	preserve	 

the visibility of the logo
•	 Do	not	place	the	logo	in	a	box	when	applying	on	a	non-white	background
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